
Lululemon Accused of Greenwashing

Environmental Goals, Impact
Lululemon Athletica Inc. tricks consumers into believing the brand is

sustainable and environmentally-friendly through its Be Planet marketing

campaign, despite increasing its greenhouse gas emissions, a proposed class

action filed Friday alleged.

“The apparel industry is a major contributor to the environmental crisis, and as

one of the largest apparel companies in the world, Lululemon has a significant

and growing climate and environmental footprint,” the complaint filed in the US

District Court for the Southern District of Florida said. “Its actions and products

directly cause harm to the environment and the deterioration of the planet’s

health—the opposite of its Be Planet promises and representations.”

Lululemon didn’t immediately respond to a request for comment.

The athleisure company unveiled its Be Planet Impact Agenda outlining a

long-term strategy to curb its environmental impact in October 2020. Part of the

plan’s promises included ensuring at least 75% of the company’s products

contained sustainable materials and reducing fresh water use by 2025.

The Be Planet campaign makes reasonable consumers think Lululemon is a

“planet-friendly” company that is contributing to improving the environment

when it isn’t, the complaint says.

According to the company’s own 2022 impact report, Lululemon’s scope 3

emissions, indirect emissions that happen in a company’s supply chain, have

grown to 1.2 million tons of carbon dioxide. The 2022 emissions are nearly

double the company’s 2020 scope 3 emissions. The complaint said that



emissions are on track to increase even more as the company tries to double its

revenue by 2026.

Lululemon has already more than doubled its revenue between 2018 to 2022 to

$8.1 billion. According to its first quarter 2024 fiscal results, the company

operates more than 700 stores and is aiming to meet its 2026 goal by doubling

men’s and e-commerce revenues.

The complaint said Lululemon uses pictures or rivers, forests, and nature on its

website and marketing to “reinforce and perpetuate” a misleading impression

that the company is environmentally-friendly to consumers it knows will pay a

premium price for sustainable products.

Reference:https://www.bloomberg.com/news/articles/2024-07-12/lululemon-

accused-of-greenwashing-environmental-goals-impact?srnd=industries-v2

https://www.bloomberg.com/news/articles/2024-07-12/lululemon-accused-of-greenwashing-environmental-goals-impact?srnd=industries-v2
https://www.bloomberg.com/news/articles/2024-07-12/lululemon-accused-of-greenwashing-environmental-goals-impact?srnd=industries-v2


Key vocabularies
Greenwashing (綠色洗腦)

● Explanation: Greenwashing is when a company gives a false impression or provides

misleading information about how its products are more environmentally sound.

● Sentence: The company was accused of greenwashing by advertising its products as

eco-friendly without evidence.

Apparel Industry (服裝業)

● Explanation: The apparel industry involves the design, manufacturing, distribution,

and retailing of clothing.

● Sentence: The apparel industry is constantly evolving with new fashion trends.

Deterioration (惡化)

● Explanation: Deterioration is the process of becoming progressively worse.

● Sentence: The deterioration of the environment is a global concern.

Athleisure (Athletic + leisure:運動休閒風)

● Explanation: Athleisure refers to casual clothing designed to be worn both for

exercising and for general use.

● Sentence: Athleisure has become a popular trend in the fashion industry.



Key sentences

The complaint said that emissions are on track to increase even more as the

company tries to double its revenue by 2026.

"Be on track" is a phrase that means making progress as expected.

Easy: "Our project is on track to be completed by next week."

Intermediate: "The new product launch is on track for its September release

date"

Difficult: "Despite the challenges, the country’s economic recovery plan is on

track to achieve its targets by the end of the fiscal year."



Reading Comprehension
1. What is Lululemon accused of in the proposed class action?

2. How does the complaint describe the impact of the apparel industry on the

environment?

3. What are some specific goals outlined in Lululemon's Be Planet Impact

Agenda?

4. According to the complaint, how has Lululemon's scope 3 emissions changed

from 2020 to 2022?

5. What methods does Lululemon allegedly use to create a misleading

impression of being environmentally friendly?



閱讀分析班--報名連結

https://forms.gle/w56hEyiFon7UTzxr5

如果對本週核心文章一知半解，或根本搞不懂它在寫什麼的，這個團體班

非常適合你！

每週一小時、一杯冰美式的價錢，告訴你讀懂英文文章的關鍵是什麼

教你如何以英語學習者的角度，分析、理解英文文章，而非純翻譯給你

聽！

我教書六年的過程中，透過這樣分析文章的教學

有國小生開始喜歡上閱讀，並建立了良好的閱讀習慣

有國中、高中生，在國中會考、高中學測上取得佳績

有大學生、成年人在多益、雅思、托福上取得佳績，甚至運用到了商業英文

他們可以的話，你一定也可以

https://forms.gle/w56hEyiFon7UTzxr5


閱讀帶動口說班--報名連結

https://forms.gle/pxUoXZuii4hKJuWx5

想知道如何將本週的核心文章運用在口說上，或是想要更深度討論相關議

題的話，這個團體班非常適合你！

每週一小時、兩杯冰美式的價錢，告訴你怎麼有效率地吸收、並講出所接

觸過的文章

教你如何有條理地、有邏輯地講英文，而非想到什麼就講什麼！

我教書六年的過程中，透過這樣子的教學

有國小生開始會用完整句子回答問題，而非用單字拼拼湊湊回答

有國中、高中生，開始能夠敘述自己的想法，而非不敢開口講話

有大學生、成年人在雅思、托福口說上取得佳績，工作上與外國客戶、同

事溝通也逐漸順暢

他們可以的話，你一定也可以

https://forms.gle/pxUoXZuii4hKJuWx5

